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Partnerships Marketing Manager (Charities & Corporates)
We’re looking for a self-starting Partnerships Marketing Manager to join our team here at JustGiving. This is a full-time, permanent role. We are based in Paddington, close to some of the best parts of London.

About us 
JustGiving is the UK’s leading online fundraising platform. To date our 14 million users have collected nearly over £800m for charity. Since our launch we have grown to be the market leader in solving the fundraising challenges that charities face on a daily basis with over 12,000 charities having already benefited from our service, and over 7,000 charities fundraising on our platform at any one time.

In 2011 JustGiving has created an exciting range of new products for large charities and for companies with new fundraising tools for web and mobile as well as integrated data management services for CRM and Data Insight. 

JustGiving is a pretty unique place to work. We have as little hierarchy as we can get away with, with people working in multi-disciplinary project teams to get things done. Everyone who works here has a voice and a stake in the business. People behave like owners, and have a huge amount of autonomy in their roles. We have unusual investors, who believe in growing our business in a balanced and sustainable way. 
About the role 

The role of Partnerships Marketing Manager is crucial to enable JustGiving achieve its goal of becoming the “preferred fundraising partner for large charities and companies” which we achieve only by genuinely understanding the needs of our partners, clearly articulating our value propositions, executing effective marketing plans and tracking results and insight.

More specifically, you will be expected to:
· Creating a marketing strategy by working with the Business Leads for Partnerships to ensure that our marketing strategy supports the delivery of their sales and engagement targets for their partners. Setting specific marketing targets and tracking this against agreed indicators

· Commissioning insights (internally and externally) to better understand the needs of our partners and make sure we provide them with the marketing resources they need 

· Developing value propositions, key messages, content for communications and support materials plus plan the execution of communications to our partners

· Working with the marketing team & PR to ensure the timely production of externally-facing materials and take an active role in producing the content for this

· Reporting back the success of communications to the Partnerships team and rest of the business

· Acting as the guardian of our brand with partners – making sure that they hear about us and talk about us in the best possible way

· Developing and managing campaigns with our charity & corporate partners and our customers to drive the adoption and usage of our range of products and services

· Key stakeholders include colleagues outlined below e.g. internal charity accounts managers, customer service team, marketing team, leadership team and external charities, partners, agencies

  About You
This is a critical role with plenty of scope to make a huge impact. It’s important that we find someone who can deliver on all the above. You’ll be educated to degree level and have/be: 

· Pro-activity – won’t wait to be told what to do but uses their initiative and gives things a go without always needing to be prompted or given the go ahead. 

· Resilience and resourcefulness – the ability and influence to make things happen, and to bounce back from mistakes

· Time-savvy – ability to manage your time and others between multiple, concurrent projects

· Foresight and planning skills

· Analytical skills – evaluating impact of marketing campaigns in a simple way

· Communication skills – ability to distil complex information into simple and compelling way

In return for everything that you can bring, we pay competitive market rates and can offer you an exciting, challenging role in a growing business that’s part of something bigger, with plenty of opportunities to learn – and of course enjoy it at the same time. 

Are you the one we are looking for? If this sounds like you, please send your CV, together with a covering letter describing why you think you are the right person for us to our People Team at jobs@justgiving.com. 

We embrace diversity in our applicant’s backgrounds. The successful applicant will have eligibility to work in the UK. 
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